
01.01 Apply color theory (pigment versus light) 
01.02 Utilize tones, hues, and values. 
01.03 Mix and apply colors to produce desired hues, tints, and shades. 
01.04 Apply color for impact (color psychology) and demonstrate an understanding of color theory. 
01.05 Demonstrate harmony and contrast of color and tone. 

1. Produce a portfolio of finished Color projects that demonstrates competency in advanced color 

theory and design application.  

2. Critique and present artwork and information as well as receive criticism from others.  

 

 

By the end of the section it is expected the student will be able to: 

1. Create aesthetically complete designs and images that demonstrate a working knowledge of:  

•Color systems and color organization •Principles of color perception -light, vision, and how the 

brain processes color •Value, hue, intensity (chroma), and color temperature •Additive and 

subtractive color (light and paint) •Relationships between color and composition •Color usage in 

contemporary art and design; •Infographic effectiveness and design •Marketing Campaign 

prowess, design and implementation using research. 

2. Make individual aesthetic decisions and judgments related to their own artwork;  

3. Skillfully use a variety of artistic materials, techniques and tools;  

4. Independently produce finished color assignments that demonstrate an understanding of color theory 

and principles in the history of art 

5. Comprehend and describe how color is perceived biologically, psychologically, culturally, symbolically 

and intuitively. 

• Part 1 – The Infographic. You’ll be creating an Infographic To Support Your Presentation 
Findings and Deliver Information to our school and staff about the effects of color. This 
Infographic should be engaging, well planned and executed. Remember, the essence of 
graphic design is to communicate a message clearly. 
 

• Part 2 – The PSA Marketing Campaign. You’ll be creating a Public Service 
Announcement style marketing campaign that educates our student population and 
staff about color and color theory. Think of the idea that you are “selling” color theory. 
Your campaign needs to include selections from “10 Things I Did Not Know About Color 
Theory” answers from Blocks 1-2 and Blocks 6-7. Could be quotes. Could be a poster 



collage. Your team will be responsible for your own marketing campaign. It can be 
traditional or even Guerilla style. * Design Tip: Make use of the TV screens available 
around the school 
 
 

PSA & MARKETING CAMPAIGNS 

The Ad Council 

 

60 PSA Campaigns That Stop And Make You Think 

 

13 Marketing Campaign Examples 

 

25 of the Best Marketing Campaigns of All Time 

 

GUERILLA CAMPAIGNS 

35 Bold Examples of Guerilla Marketing  

 

INSTALLATIONS 
Top 10 Amazing Art Installations That Defined the Past Year 

2 pt for all team members participate (Every team member participates in some way) 
2 pt for depth of subject matter (What you’re presenting is easy to understand and presented 
in a way that conveys a deeper understanding of the material) 
2 pt for being on-time (Your presentation is five minutes or less and completed by deadline) 
2 pts for the Infographic and Poster. (Your presentation material to support your presentation 
is easy to understand / read and clearly displayed) 
2 pts for your Marketing Campaign & Effectiveness Did people engage? Did you receive the 
desired outcome? How creative was this in solving the problem? 
 
 

https://www.adcouncil.org/Our-Campaigns?gclid=CjwKCAiA8K7uBRBBEiwACOm4d8ro-uCZO3w8wBJmbf7cF1oh5ejbBGwqgu-j4IhCXFNsjZrtr5GvgRoCi0oQAvD_BwE
https://digitalsynopsis.com/inspiration/60-public-service-announcements-social-issue-ads/
https://moosend.com/blog/best-marketing-campaigns/
https://www.bluleadz.com/blog/20-of-the-best-marketing-campaigns-of-all-time
https://blog.bizzabo.com/guerrilla-marketing-examples
https://mymodernmet.com/what-is-installation-art-history-artists/

